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Royal Unibrew in brief 

Royal Unibrew

Core markets Niche markets Associated companies, 
other assets

• Denmark
• Finland
• Lithuania
• Latvia
• Estonia

• Italy
• France 
• Markets for malt beverages and 

export of beer: Caribbean, Africa, 
South America, major metropolitan 
areas in England and USA

• Norway: 
Hansa Borg Breweries – 25%

• Greenland: 
Nuuk Imeq A/S – 32%
Denmark: 
Nohrlund ApS – 51%

Full range of beverages, own breweries 
and distribution

Specialty beverages, 
export markets, third party distribution Other assets

Royal Unibrew is a leading regional beverage provider
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• Royal Unibrew is the second 
biggest brewer in the Nordic 
and Baltic region 

• EBITDA DKK 1,673

• Export to approx. 85 
countries 

• 5 breweries and 5 soft drink 
/water facilities 
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Strategic priorities
Innovation Craft & Specialty Consumer Activation Operational Efficiency

Identifying trends for products, 
brands, packaging, preferences & 
moment of consumption

Tapping into craft value. 
Establishing a new craft brewery & 
craft brew organisation

Engaging the consumer on shared
passions & common goals
supportive of brand equity

Continuous efficiency
improvements

Talent and people – high priorty to retaining experienced employees and recruiting new employees
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UN Global Compact and SDGs commitments

SDGs commitments
In 2019, we defined which of the 17 UN SDGs (Sustainability
Development Goals) to focus on, based on the materiality 
assessment conducted in 2018 and also taking into account
the composition and nature of our business.

UN Global Compact
We signed up to UN Global Compact to further emphasize that we 
take responsibility and are committed to CSR (Corporate Social 
Responsibility) – and continuously strive to improve our efforts in 
accordance with the 10 principles of the UN Global Compact 
regarding: Human Rights, Labor Rights, Environment and Anti-
corruption.
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Short term CSR targets (environment)

We have set ambitious targets for the coming years
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Development in segments

International EBIT and EBIT margin
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Baltic Sea EBIT and EBIT margin

Western Europe
• Volume +6%, Revenue +9%, EBIT growth +12%
• Denmark & Germany

− Increased market share across categories
− The positive development of the organic and low/no-alcohol and low/no sugar portfolio continues
− Acquisition of the Danish energy drink and RTD company CULT

• Southern Europe
− The organic growth was 6% in net revenue compared to last year
− Integration of the Lorina business in France is progressing as planned

Baltic Sea
• Volume -3%, Revenue -1%, EBIT growth +9%
• Finland

− No extraordinary beer campaign in 2019 affects volumes and net revenue negatively compared to last 
year

− Increased market share and positive product mix development

• Baltics
− Market started to recover in 2019, supported by low/non-alcohol products
− The Latvian craft brewery Bauskas Alus was acquired in the beginning of November 2019

International
• Volume +14%, Revenue +19%, EBIT growth +4%

− Sales out trending MID-single digit
− EBIT negatively impacted by an impairment of DKK 7 million
− Strong performance of the Faxe brand. Crodo products launched in a number of markets

+4%+20%

+12%+15%

+9%+39%
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APPENDIX

Q&A
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